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About SMART Bl (Microsoft Edition)

delaware’s SMART Bl template solution leverages the Azure
platform to offer out-of-the-box reporting and analytical
capabilities on top of Dynamics 365 F&O

* Prepackaged data models & dashboards — based on our
experience with mulfiple customers and designed in close
collaboration with our Microsoft colleagues.

 Incorporating Bl best practices in terms of logging,
monitoring, data quality and data lineage.

« Open platform that can be easily extended with additional
models & data sources, to fully support your requirements

Scalable and future-proof solution, which can grow over
time to support organizations throughout their entire data &
analytics journey.

3 we commit. we deliver.
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Ingest data from several Dynamics 365
domains info the landing zone trough
batch process

Data is fransformed into a format which is
optimized for reporting purposes and
made available in a predefined data
warehouse.

Predefined data models are available in
the serving layer, including best practice
domain KPI's.

Consume data through Power Bl, Excel or
your tool of choice

The solution can easily be extended with
other source systems (e.g. legacy ERP
systems, CRM, cloud-born datq, etfc.)
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Technology behind SMART Bl

SMART Bl is a full-blown cloud solution based on the Azure
Analytics platform

« Azure Data Factory/ Azure Synapse Workspace as an
enterprise data integration tool for data ingestion and
orchestration

* Azure SQL Database/ Synapse (Dedicated/ Serverless) to
access your data

« Azure Analysis Services or Power Bl Premium (Per User) as a
serving layer to make data available to the consumer

« Power Bl, Excel or your tool of choice for reporting &
dashboarding




Building the foundation for the future
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throughout their entire data & analytics journey, by leveraging on the broader Azure

data platform.
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What's In the box?

Overview of prepackaged data models

Customer Collaboration and Vendor Collaboration and Finance and Controlling
Order-to-Cash Procure-to-Pay

Purchase Order

General Ledger

Sales Order

General Ledger Budget

Purchase Invoice

Sales Invoice Accounts Receivable

Purchase Deliveries

Purchase Budget Accounts Payable

Sales Shipment

CCC (DSO + DIO - DPQO)

Planned Purchase Order

Sales Budget

Theoretical Product Cost Breakdown

Request for Quotation

Warehouse Management Project Accounting

Transport Load Project Actuals (Time,
Expenses, etc.)

Customer Shipment

Project Budget/Forecast

Work Order (Picking,
Packing, etc.)

Project P&L

Container

Manufacturing Planning and
Execution

Production Order
Planned Production Order
Production Time Registration
Production Capacity
Inventory
Inventory Movements

Net Requirements



Example dashboards which can be created with SMART Bl
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About our Bl best practices

Infroducing ETLBase

« Consolidation of our best practices and accelerators
which speed up the development process and
contribute to a consistent solution.

« Code automation (metadata driven) & templates

« Extensive logging and monitoring, including out of
the box dashboards

« Provides automation for DevOps

« Data Quality framework, to measure and monitor
your data quality by means of data meta data
(ho coding required)

What our customers say about this? “The ETL framework
presented is impressive, lots of automated things, what
helps developers to do their work smoothly and fast”
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SMART Bl mplementation approach

e >0

Technical Infrastructure & Template installation, Optional: Fit/gap
assessment connectivity setup activation & training analysis & changes
* Assess technical » Set-up technical * Install & configure  |dentify & prioritize

landscape, infrastructure template foundation customer-specific

prerequisites, source : - + selected modules enhancements

« Acftivate connectivity
systems, users, data : : :
to source & target » Set up job scheduling * Implement & validate
volumes efc.
- - systems  Train business key changes
* Fine-fune infra specs * Avglead time: 1-2 users * Avglead time: TBD
. g\égsleod time: 1-2 weeks . Avglead time: 2-3 case-by-case
weeks

10 we commit. we deliver.
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